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How Performance-Based
SEM Drove Incremental
Direct Revenue for
Hertz Mexico
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Thanks to Affilired’s innovative strategies and their commission-based SEM
approach, we’ve seen exponential growth in sales at Hertz Mexico.

LUIS ALFREDO GONZALEZ JAVIER DOMINGUEZ SILVA
Head of Project Management Head of Marketing & Communication
Hertz México Hertz México , ,

Trust Affilired to boost your direct sales and pay only for the results you achieve. 1y
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